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Business & Society: Ethics, Sustainability & Stakeholder Management Archie B. Carroll 2022-03-21 Gain a solid
understanding of the importance of business ethics, sustainability and stakeholder management using a strong
managerial perspective within Carroll/Brown/Buchholtz's BUSINESS AND SOCIETY: ETHICS, SUSTAINABILITY, AND
STAKEHOLDER MANAGEMENT, 11E. You discover, first-hand, how today’s most successful business decision makers
both balance and protect the interests of various stakeholders, including investors, employees, consumers, the
community, and the environment. You learn how strong business decisions making skills are particularly critical as
businesses navigate today's issues, such as climate change and a global pandemic. Updated chapter content and 34
timely cases examine the social, legal, political and ethical responsibilities of a business to all external and internal
groups that have a stake or interest in that business. Ethics in Practice cases also provide opportunities to apply your
skills. Important Notice: Media content referenced within the product description or the product text may not be available
in the ebook version.
Governance Ethics in Healthcare Organizations Gerard Magill 2020-02-20 Drawing on the findings of a series of empirical
studies undertaken with boards of directors and CEOs in the United States, this groundbreaking book develops a new
paradigm to provide a structured analysis of ethical healthcare governance. Governance Ethics in Healthcare

Organizations begins by presenting a clear framework for ethical analysis, designed around basic features of ethics –
who we are, how we function, and what we do – before discussing the paradigm in relation to clinical, organizational and
professional ethics. It goes on to apply this framework in areas that are pivotal for effective governance in healthcare:
oversight structures for trustees and executives, community benefit, community health, patient care, patient safety and
conflicted collaborative arrangements. This book is an important read for all those interested in healthcare management,
corporate governance and healthcare ethics, including academics, students and practitioners.
Ethics Richard H. Corrigan 2010-08 This book may be read continuously from start to finish and will, in itself, provide the
reader with a comprehensive guide to the study of ethics. However, it can also be read as individual chapters that stand
in isolation from the remainder of the book. In this way, it is possible to 'pick and choose' those areas that are pertinent to
one's particular needs at the time of reading. Undergraduates can therefore use it as a resource to support their lectures,
assist essay writing and term papers and point them towards further reading materials. Written by experts, it covers the
following areas: The History of Ethics, Animal Ethics, Business Ethics, Ethics of Care, Contractualism, Egoism,
Enivonmental Ethics, Global Ethics, Kantian Ethics, Law and Rights, Normative Ethics, Utilitarian Ethics, Virtue Ethics
and Ethics and Wellbeing.
Opportunities and Pitfalls of Corporate Social Responsibility Shame Mugova 2019-05-30 This book addresses key
aspects of corporate social responsibility (CSR) and explores them from a variety of perspectives in a case study on the
Marange diamond mines in Zimbabwe. The business case of the Marange mines is presented to demonstrate the
challenge of practicing social responsibility while considering and balancing the needs of a developing nation,
environmental protection, community involvement and international business. Lessons learned from the case study will
help business leaders and strategists in developing countries and multinational corporations to better understand and
employ CSR principles so as to enhance sustainability and social impact. Further, the book provides a unique
combination of academic, industrial and local approaches.
Applying Care Ethics to Business Maurice Hamington 2011-07-29 Applying Care Ethics to Business is a multidisciplinary
collection of original essays that explores the intersection between the burgeoning field of care ethics and business. Care
ethics is an approach to morality that emphasizes relational, particularist, and affective dimensions of morality that
evolved from feminist theory and today enjoys robust intellectual exploration. Care ethics emerged out of feminist theory
in the 1980's and the greatest contribution to moral analysis among Women' Studies scholars. Today, feminists and nonfeminist scholars are increasingly taking care ethics seriously. Applying care to the marketplace is a natural step in its

maturity. Applying Care Ethics to Business is the first book-length analysis of business and economic cases and theories
from the perspective of care theory. Furthermore, given economic turbulence and the resulting scrutiny of market
practices, care ethics provides fresh and timely insight into ideal business values and commitments. In many ways, care
ethics’ emphasis upon connection and cooperation as well as the growth and well-being of the other make it appear to be
the antithesis of the corporate character. Nevertheless, many contemporary theorists question if traditional moral
approaches based on autonomous agents is adequate to address a shrinking and interconnected world—particularly one
that is marked by global markets. Applying Care Ethics to Business offers a unique opportunity to rethink corporate
responsibility and business ethics.
Business Ethics in the Social Context Lisa Newton 2013-07-23 The book tracks the rise of Business Ethics as a discipline
in the United States through a review of the basic understandings of the role of business practices in the operations of
society, beginning with Aristotle and proceeding to a review of the formative concepts and cases in the history of
American business.?
Financial Accounting, Reporting and Analysis Barry Elliott 2006 The authors provide a balanced and comprehensive
framework to enable students internationally to acquire the requisite knowledge and skills to appraise current practice
critically and to evaluate proposed changes from a theoretical base.
Business Ethics William H. Shaw 2002 Combining text and stimulating case studies, BUSINESS ETHICS, FOURTH
EDITION provides a comprehensive, intellectually solid survey of business ethics, suitable for undergraduates at all levels
with little or no philosophical background. It introduces students to important philosophical concepts and principles in an
engaging way, supplies them with useful social, historical, and philosophical background, and encourages them to
grapple with important theoretical and practical issues that they might not otherwise think about.
Managing Values and Beliefs in Organisations Tom McEwan 2001 Provides coverage of business ethics, corporate social
responsibilites and corporate governance. The text looks at ten main belief systems and covers all of a company's
stakeholders. It uses many examples and case studies, taken from the Financial Times, to link theory and practice.
Yearbook of International University College 2014-09-22 This volume of the yearbook includes articles and reports from
the 10th International Scientific Conference „Educational Management: Effective Practices”, 22-25th September 2014,
International University College, Dobrich, Bulgaria.
Organizational Ethics Craig E. Johnson 2021-01-12 With an interdisciplinary focus, Organizational Ethics equips students
with the knowledge and skills they need to make a positive impact in a variety of workplaces. Author Craig E. Johnson

builds the text around interdependent levels of organizational behavior, examining ethics at the individual, group, and
organizational levels. Self-assessments, reflection features, and application projects give students ample opportunity to
practice their ethical reasoning abilities. The Fifth Edition includes over 25 new case studies on current events and
prominent figures, 24 new self-assessments, and new discussions on topics such as cross-cultural ethical conflict and
organizational virtue.
Ebook: Managerial Economics and Organizational Architecture Brickley 2015-05-16 Ebook: Managerial Economics and
Organizational Architecture
Ethical Issues in Business Peg Tittle 2000-04-13 The core of this text comprises chapters on all the key issues of
business in Canada today. Each chapter includes a hypothetical case study and an introduction highlighting key ethical
points; two academic essays; and a real-life case study. Questions for discussion accompany the essays and case
studies. The author has also included a general introduction to ethical issues and an overview of ethical theory; a section
on institutionalizing ethics (discussing ethics officers/programs/codes etc.); and appendices providing excerpts from
important classic contributions to ethical theory and from relevant Canadian law.
Individuals, Groups, and Business Ethics Chris Provis 2012-05-16 Corporate social responsibility has become a heavily
discussed topic in business ethics. Identifying some generally accepted moral principles as a basis for discussion,
Individuals, Groups, and Business Ethics examines ethical dimensions of our relationships with families, friends and
workmates, the extent to which we have obligations as members of teams and communities, and how far ethics may
ground our commitments to organisations and countries. It offers an innovative analysis that differentiates amongst our
genuine ethical obligations to individuals, counterfeit obligations to identity groups, and complex role-based obligations in
organised groups. It suggests that often individuals need intuitive moral judgment developed by experience, reflection
and dialogue to identify the individual obligations that emerge for them in complex group situations. These situations
include some where people have to discern what their organisations’ corporate social responsibilities imply for them as
individuals, and other situations where individuals have to deal with conflicts amongst their obligations or with efforts by
other people to exploit them. This book gives an integrated, analytical account of how our obligations are grounded,
provides a major theoretical case study of such ethical processes in action, and then considers some extended
implications.
Business Ethics: A Textbook with Cases William H. Shaw 2016-01-01 BUSINESS ETHICS, 9th Edition is a
comprehensive and practical guide that will help you with real life ethical issues that rise in the business world. It will

assist you through the process of developing the critical thinking and analytical skills needed to successfully navigate the
unique set of problems that emerge when ethics and commerce collide. This book focuses on key ethical concepts and
emphasizes the real world importance of critical topics such as the nature of morality, major theories of ethics and
economic justice, and competing views of capitalism and corporate responsibility. It is thorough, flexible, and designed to
bolster student involvement with the material for better comprehension and understanding. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
Partnership Motives and Ethics in Corporate Investment in Higher Education Clevenger, Morgan R. 2021-06-25 The roles
that corporate social responsibility (CSR) and business support of democracy play in American higher education are
infrequently discussed, though very important. There are many ethical issues that concern both corporate interests as
well as higher education, linking the two more than many would think. It is necessary to understand the environment, interorganizational relationships, and documents holistically to observe the rich history, pluralistic American societal issues,
and relevant milestones between corporate America and higher education. Partnership Motives and Ethics in Corporate
Investment in Higher Education provides comprehensive documentation of business and corporate entanglements with
higher education. This work discusses the historic journey of funding from business and U.S. corporate engagement in
American higher education. Covering topics such as academy-business relationships, philanthropic partnerships, and
transactional partnerships, this work is essential for professors, executives, managers, faculty, fundraisers, leaders in
higher education, researchers, students, and academicians with interests in CSR, business ethics, and higher education.
Moral Issues in Business William H. Shaw 2015-01-01 MORAL ISSUES IN BUSINESS, 13E examines the moral
dilemmas that are common to today's business climate and gives readers the analytical tools to resolve those issues.
Using a combination of true stories, interesting reading selections, and a conversational writing style, this edition prepares
readers for the moral quandaries awaiting them in the professional world. Featured topics include: the nature of morality,
individual integrity and responsibility, economic justice, pitfalls of capitalism, and corporations' responsibilities to
consumers and the environment. Plus, this edition also discusses situation-specific concepts such as downsizing, whistle
blowing, sexual harassment, job discrimination, animal abuse, and drug testing. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Hegel’s Moral Corporation Thomas Klikauer 2016-01-26 Hegel's Moral Corporation is about two versions of a corporation,
one business oriented and dedicated to shareholder-value and profit-maximisation and one dedicated to moral life,

Sittlichkeit, in Hegelian terms.
Business Ethics and Values Colin M. Fisher 2006 "Business Ethics and Values" introduces students to the complexities
and principles of ethical issues by focusing on developing ethical awareness and the ability to argue business ethics
matters. A proven resource, the second edition of this text continues to present a successful blend of concrete issues and
academic theory, suitable for undergraduate and postgraduate students with or without practical experience of the world
of organisations. It gives as much importance to individual conscience at work as it does to socially responsible behaviour
at the corporate level and within the global business world. Hallmark features: Broad coverage of the many issues in this
subject ensures that students see the whole picture. The use of real-world case studies and simulations helps to
stimulate debate and appreciate the multi-faceted aspects of ethical arguments. New to this edition: New material on the
ethics of e-communication, sustainability and the ethical impact of globalisation ensures that students are learning from
the most up-to-date material available. Further analysis of Anglo-American approaches to corporate governance and their
ethical underpinnings. Short test and assignment questions at the end of each chapter help students to consolidate their
learning. More simulation exercises and activities give students the opportunity to reflect on their attitudes to this
engaging subject. A well-developed supplements package to support tutors and students includes an instructor's manual,
PowerPoint slides and a companion website. Colin Fisher is Professorof Managerial Ethics and Values, Nottingham
Business School, Nottingham Trent University. Alan Lovell is Professor of Organisational Accountability and Head of the
Department of Accounting, Finance & Economics, Nottingham Business School, Nottingham Trent University.
Business, Innovation and Responsibility Sophie Pellé 2017-09-25 Responsible Innovation. For some, this expression is
only an oxymoron or, worse, a means of masking with a sheet of virtue economic practices that would otherwise appear
selfish and self-interested. For others, theorists and actors of innovation, this expression represents a formidable lever of
action and a rich conceptual source from which to draw new ways of innovating. The articulation between different levels
of norms – economic and ethical, to which we can add the legal dimension – is not new, and is the subject of an in-depth
reflection, decades old, around the idea of Corporate Social Responsibility (CSR). By taking up some debates on CSR,
most of which are foreign to the current authors of responsible innovation, this book examines the various justifications
that CSR brings in order to convince economic players, subject to powerful market forces, of their responsible
commitment. But these are not enough. The book also explores the specific contribution of the concept of responsible
innovation to coping with the technological, social and political breakthroughs generated by innovation, and is based on

philosophical resources such as the ethics of virtue and the ethics of “care”.
Grounding Leadership Ethics in African Diaspora and Election Rights Jean-Pierre K. Bongila 2013-10-10 The book
exemplifies a comprehensive process of decision making from which various ethical leaders and particularly learners of
leadership can find inspiration when facing such complex dilemmas as that of whether African expatriates ought to vote in
their countries of origin. The examination of this issue from different ethical viewpoints and within the context of
interdisciplinary perspective makes the methodology the book uses adaptable by anyone interested in the global
consequences of globalization.
Corporate Responsibility and Human Rights Jide James-Eluyode 2019-12-15 In Corporate Responsibility and Human
Rights, Jide James-Eluyode provides a comprehensive analysis of critical human rights developments and topical issues
and trends in corporate social responsibility practices. James-Eluyode examines how corporate entities fulfill their
responsibility to respect human rights in general and indigenous peoples’ rights in particular. Given the momentous
impact of corporate projects and recent developments in the area of international human rights, James-Eluyode contends
that the establishment of a universally-binding, corporate code of conduct is inescapable, and concludes that respect for
human rights by corporations is not simply a discretionary moral or binding legal matter but a bottom-line issue.
International Human Resource Management Ibraiz Tarique 2022-01-31 The updated sixth edition of International Human
Resource Management is an authoritative resource that focuses on international human resource management (IHRM)
within multinational enterprises (MNEs). The book includes fifteen chapters with rich pedagogy students have come to
expect and is organized into four sections: Strategic Context National and Cultural Context Global Talent Management
Role and the Future of IHRM Each chapter has been designed to lead readers through key topics in a highly engaging
and approachable way with learning goals, relevant data, exhibits, figures, vignettes, end-of-chapter case studies,
discussion questions, up-to-date content, and numerous references. The sixth edition includes discussions on evolving
IHRM topics such as international experiences and adult third culture kids, expanded analyses on health and safety
statistics and global workforce analytics, as well as updated and revised illustrations, cases, references, and instructor
resources. Uncovering precisely why IHRM is essential for success in international business and how IHRM policies and
practices function within the multinational enterprise, this comprehensive textbook provides an excellent foundation for
understanding the theory and practice of IHRM. It is essential reading for all students, instructors, and IHRM
professionals.
Financial Accounting and Reporting Barry Elliott 2007-08 Revised annually, Financial Accounting & Reporting is the most

up-to-date text on the market. Now fully updated in its 12th edition, it includes extensive coverage of International
Accounting Standards (IASs) and International Financial Reporting Standards (IFRSs). This market-leading text offers
students a clear, well-structured and comprehensive treatment of the subject. Supported by illustrations and exercises,
the book provides a strong balance of theoretical and conceptual coverage. Students using this book will gain the
knowledge and skills to help them apply current standards, and critically appraise the underlying concepts and financial
reporting methods.
Ethics and Professional Issues in Couple and Family Therapy Megan J. Murphy 2016-10-04 Ethics and Professional
Issues in Couple and Family Therapy, Second Edition builds upon the strong foundations of the first edition. This new
edition addresses the 2015 AAMFT Code of Ethics as well as other professional organizations’ codes of ethics, and
includes three new chapters: one on in-home family therapy, a common method of providing therapy to clients,
particularly those involved with child protective services; one chapter on HIPAA and HITECH Regulations that practicing
therapists need to know; and one chapter on professional issues, in which topics such as advertising, professional
identity, supervision, and research ethics are addressed. This book is intended as a training text for students studying to
be marriage and family therapists.
Public Integrity 2000
Political Public Relations Jesper Stromback 2019-07-30 The second edition of Political Public Relations offers an
interdisciplinary overview of the latest theory and research in the still emerging field of political public relations. The book
continues its international orientation in order to fully contextualize the field amidst the various political and
communication systems today. Existing chapters have been updated and new chapters added to reflect evolving trends
such as the rise of digital and social media, increasing political polarization, and the growth of political populism. As a
singular contribution to scholarship in public relations and political communication, this volume serves as an important
catalyst for future theory and research. This volume is ideal for researchers and courses at the intersection of public
relations, political communication, and political science.
Multicultural Business Ethics and Global Managerial Moral Reasoning Kamal Dean Parhizgar 2006 Multicultural business
ethics is an invisible aspect of business, but understanding it in a global context is crucial for every manager who leads
within a multinational organization. This makes Multicultural Business Ethics and Global Managerial Moral Reasoning
essential reading for today's multinational business professionals. Dr. Kamal Dean Parhizgar, respected author of
Multicultural Behavior and Global Business Environments, and co-author Robert Reza Parhizgar bring you an informative

textbook and reference source on ethics and morality in multinational business. The book also includes an instructor's
manual with helpful teaching tips and overviews on chapter content, questions, and case studies used in the text.
Multicultural Business Ethics and Global Managerial Moral Reasoning explores: -Managerial decision-making processes
and ethical relativism -Micro-level approach to moral theories -Macro-level social approaches to ethical theories -The
comparison of issues between home and host countries -The paradigm of multicultural ethics and business knowledge
management -Moral virtues, ethical values, and corporate stakeholders' convictions -Managerial trust, right, and duties Ethical issues concerning econo-political ideologies -Major ethical and moral issues concerning Global Social Business
Darwinism -The main theories of justice, law, and social contracts between businesses and society
Instructor's Manual with Test Items for Shaw and Barry's Moral Issues in Business, Seventh Edition Andrew Ward 199801-01
Religious Perspectives on Business Ethics Thomas O'Brien 2007 In the first anthology of its kind, Thomas O'Brien and
Scott Paeth have gathered unique pieces from across religious perspectives to illustrate the growing influence and
contribution of religion to the field of business ethics. Events in the recent past make clear people in business urgently
need to focus on the moral dimension of practices and behaviors. Courses in business ethics are increasingly more
prevalent in business schools and in departments of philosophy and religious studies, and yet texts for these courses
normally pay scant attention to the much-needed religious perspective on what constitutes ethical practice and behavior.
O'Brien and Paeth now fill that need with this new text! Tackling such wide-ranging subjects as Jewish environmental
ethics, Zen in the workplace, and Christian social ethics, this text is a valuable addition to any business ethics course.
Business Ethics, Seventh Edition Joseph W. Weiss 2021-11-23 The seventh edition of this pragmatic guide to
determining right and wrong in the workplace is updated with new case studies, exercises, and ancillary materials.
Joseph Weiss's Business Ethics is a pragmatic, hands-on guide for determining right and wrong in the business world. To
be socially responsible and ethical, Weiss maintains, businesses must acknowledge the impact their decisions can have
on the world beyond their walls. An advantage of the book is the integration of a stakeholder perspective with an issues
and crisis management approach so students can look at how a business's actions affect not just share price and profit
but the well-being of employees, customers, suppliers, the local community, the larger society, other nations, and the
environment. Weiss includes twenty-three cases that immerse students directly in contemporary ethical dilemmas. Eight
new cases in this edition include Facebook's (mis)use of customer data, the impact of COVID-19 on higher education, the
opioid epidemic, the rise of Uber, the rapid growth of AI, safety concerns over the Boeing 737, the Wells Fargo false

saving accounts scandal, and plastics being dumped into the ocean. Several chapters feature a unique point/counterpoint
exercise that challenges students to argue both sides of a heated ethical issue. This edition has eleven new
point/counterpoint exercises, addressing questions like, Should tech giants be broken apart? What is the line between
free speech and dangerous disinformation? Has the Me Too movement gone too far? As with previous editions, the
seventh edition features a complete set of ancillary materials for instructors: teaching guides, test banks, and PowerPoint
presentations.
Identity Excellence Perry L. Glanzer 2022-07-18 While pursuing agreement in a pluralistic society, American higher
education has reduced the human identities necessary for the moral formation it inherently provides. Consequently, it fails
to supply moral expertise for living the good life. Identity Excellence addresses this problem by proposing an
interdisciplinary theory of identity excellence.
Business Ethics in Biblical Perspective Michael E. Cafferky 2015-08-19 Michael Cafferky sets a new standard in the field
of business ethics with this comprehensive textbook from a Christian perspective. Using twelve biblical themes to
evaluate contemporary ethical approaches and concerns, he covers consumer behavior, management, accounting,
marketing, corporate responsibility and more.
Business Ethics and Values Colin Fisher 2009 Blending academic theory with real-world cases, the third edition of this
book provides a self-contained course in business ethics. The book is suitable for undergraduate and postgraduate
students with or without practical experience in the business world.
Wealth, Commerce, and Philosophy Eugene Heath 2017-06-02 Humanomics in business ethics / Deirdre N. McCloskey -Introduction / Eugene Heath and Byron Kaldis -- Wealth and commerce in archaic Greece: Homer and Hesiod / Mark S.
Peacock -- Aristotle and business: friend or foe? / Fred D. Miller, Jr -- Confucian business ethics: possibilities and
challenges / David Elstein and Qing Tian -- The earthly city and the ethics of exchange: spiritual, social, and material
economy in Augustine's theological anthropology / Todd Breyfogle -- Thomas Aquinas: the economy at the service of
justice and the common good / Martin Schlag -- The ethics of commerce in Islam: Ibn Khaldun's Muqaddimah revisited /
Munir Quddus and Salim Rashid -- Hobbes's idea of moral conduct in a society of free individuals / Timothy Fuller -- John
Locke's defense of commercial society: individual rights, voluntary cooperation, and mutual gain / Eric Mack -- As free for
acorns as for honesty: Mandevillean maxims for the ethics of commerce / Eugene Heath -- "Commerce cures destructive
prejudices": Montesquieu and the spirit of commercial society / Henry C. Clark -- Hume on commerce, society, and ethics
/ Christopher J. Berry -- The fortune of others: Adam Smith and the beauty of commerce / Douglas J. Den Uyl -- Why

Kant's insistence on purity of the will does not preclude an application of Kant's ethics to for-profit businesses / Norman
Bowie -- Tocqueville: the corporation as an ethical association / Alan S. Kahan -- J.S. Mill and business ethics / Nicholas
Capaldi -- Karl Marx on history, capitalism, and ... business ethics? -- William H. Shaw -- Friedrich Hayek's defense of the
market order / Karen I. Vaughn -- The power and the limits of Milton Friedman's arguments against corporate social
responsibility / Alexei Marcoux -- Beyond the difference principle: Rawlsian justice, business ethics, and the morality of
the market / Matt Zwolinski -- Commitments and corporate responsibility: Amartya Sen on motivations to do good / Ann E.
Cudd
Engineering Management C. M. Chang 2016-11-25 Engineering Management: Meeting the Global Challenges prepares
engineers to fulfill their managerial responsibilities, acquire useful business perspectives, and take on the much-needed
leadership roles to meet the challenges in the new millennium. Value addition, customer focus, and business
perspectives are emphasized throughout. Also underlined are discussions of leadership attributes, steps to acquire these
attributes, the areas engineering managers are expected to add value, the web-based tools which can be aggressively
applied to develop and sustain competitive advantages, the opportunities offered by market expansion into global
regions, and the preparations required for engineering managers to become global leaders. The book is organized into
three major sections: functions of engineering management, business fundamentals for engineering managers, and
engineering management in the new millennium. This second edition refocuses on the new strategy for science,
technology, engineering, and math (STEM) professionals and managers to meet the global challenges through the
creation of strategic differentiation and operational excellence. Major revisions include a new chapter on creativity and
innovation, a new chapter on operational excellence, and combination of the chapters on financial accounting and
financial management. The design strategy for this second edition strives for achieving the T-shaped competencies, with
both broad-based perspectives and in-depth analytical skills. Such a background is viewed as essential for STEM
professionals and managers to exert a strong leadership role in the dynamic and challenging marketplace. The material
in this book will surely help engineering managers play key leadership roles in their organizations by optimally applying
their combined strengths in engineering and management.
Business Ethics and Corporate Governance Fernando A.C. 2010-09
Behavioural Economics and Business Ethics Philip Alexander Rajko 2013-03-01 Economics and moral philosophy have
in recent years been considered to be distinct and separate fields. However, behavioural economics has started to
reconcile various aspects of morality and economics, which has offered new conceptual opportunities to advance

economics ethics and business ethics. This book aims to advance economic ethics and business ethics by combining
normative principles and empirical evidence grounded on the key motivational forces in economic decision making. It has
three core objectives: to assess order ethics as a theory of both economic ethics and business ethics, using behavioural
economics methods and evidence; to identify cardinal virtues for modern business ethics; to to set up valuable guidelines
for the implementation of economic ethics and business ethics.
Contemporary Issues in Business Ethics Mary W. Vilcox 2007 Business ethics is a form of the art of applied ethics that
examines ethical rules and principles within a commercial context, the various moral or ethical problems that can arise in
a business setting, and any special duties or obligations that apply to persons who are engaged in commerce. Business
ethics can be both a normative and a descriptive discipline. As a corporate practice and a career specialisation, the field
is primarily normative. In academia descriptive approaches are also taken. The range and quantity of business ethical
issues reflects the degree to which business is perceived to be at odds with non-economic social values. Historically,
interest in business ethics accelerated dramatically during the 1980s and 1990s, both within major corporations and
within academia. For example, today most major corporate websites lay emphasis on commitment to promoting noneconomic social values under a variety of headings (e.g. ethics codes, social responsibility charters). In some cases,
corporations have redefined their core values in the light of business ethical considerations. Catching business ethics in
action, however, remains a seldom-spotted nugget for in reality it depends on the characters of the characters.
Responsibility, Ethics and Legitimacy of Corporations Jacob Dahl Rendtorff 2009 Business ethics, corporate social
responsibility, corporate citizenship, values-driven management, corporate governance, and ethical leadership are
necessary horizons for the legitimacy of corporations in the process of globalization. Based on hermeneutics and
institutional analysis, this book discusses the place of values in corporations and the role of ethics in management. With
the theories of business ethics as a starting point, it is possible to propose a vision of the good citizen corporation. The
book presents theories, concepts of responsibility for stakeholder justice, and basic ethical principles of respect for
autonomy, dignity, integrity, and vulnerability. This is the foundation for an analysis of the ethical relations to internal and
external constituencies of the firm, i.e. shareholders, owners, investors, management, employees, consumers, and local
community. The interaction with the environment is further analyzed with a focus on ethical principles as the basis for
sustainability. This investigation culminates with the conceptualization of the firm as a collective and institutional moral
agent. The content also includes analysis of concrete political developments in the US, Europe, and the United Nations.

Finally, the book provides a framework for a new corporate strategy based on global business ethics.
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